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FIFTH SE\iFSTER

Commerce

\ rime - Three hours

(No additional sheet will be supplied)

Paper 19 A - COST CONTROL TECHNIQUES

Maximum : 75 marks

SECTION A — (5 x 5 = 25 marks)

Answer any FIVE questions.
Each question carries 5 marks.

J3D DO (5500 SIFTRAVE) @S,

20 3% 5 Iriy,e.
Scope of cost reduction.
SR 8AoY Gk, 368.

Types of cost audit.
5R eddes’ ssew.

Allocation of overheads under ABC.

ABC 2o £551rG Beran0.

Features of overheads.
&553.?(':"‘. A, oFETeD.
Importance of marginal costing.

é2ro8 SRR B, |PBoosB.

Accept or reject decision.
wolsBoddio Bor §8%),Bodco dfabo.

Tvpes of contracts.
SolErQes” Sseen.

Profit on incomplete contracts.
esfoo;’))‘g 90@.?%09_ ergo.
Analvsis of variance.

Aere T

Material usage variance.

Ddsand aoars s38e.

T
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13.

14.

GRCTION B — (5 x 10 = 50 marks)

Answer ALL questions,

Each question carries 10 marks,
¥

o NEIEY HATEERE0L) [TPoh8Y,

56 (590 10 3780 e0.

i ques
Explain the various cost control techniq

20 D380Wodw.
20 g %015 (Ro%o(ses) SEBI
Or

What are the requisites of effective cost control system? Explain.

(
S0 g BRoY SUgEI0 Buok), BSETen A2? 8o,

What are the advantages of implementation of activity based coasting?
0308 B s0R edoen o Soid (S@raTres D97

Or

From the following particulérs, calculate the overhead allocapion to prodlllcll““ ‘]"["l]“‘;“;’
n YWVICe WOrth i
P and Q. There are two service departments S1 and S2. S1 renders suvi;(] W
to S2 and the balance to P and Q as 3:2. 52 renders services to P and Q as 9:1.
Particulars P Q S1 82

Floor area (sq. ft) 2,500 2,000 500 500

i

Assets (Rs.Inlakhs) 5 25 15 05

HP of machines 500 950 909 s50

No. of workers 100 50 50 25 ;

Light points 5 30 20 90 4

Expenses incurred fj
Particularg Rs.

- Depreciation 95,000

Insurance 7,600

Canteen €Xpenses 5 400

Rent, rates ang 18,000

taxes

Power ; 10,000

Electricity : 2,400




16,7

5

5230

o, By 0B Soyes 18,000
595 ; 10,000

Deiog8 %8 2,400

The cost sheet of a product is given as under

Direct materials

Direct wages

Factory overheads

0.5
20
25

20

e s P Q S1
| ‘f_ e (.060100) 2,500 2,000 500 500
[A]

P (et 5 25 15
oo %, HP 500 250 200
<600 508 100 - 50 50
a5 mowg 50 30 20
256200?6 :pdi)')w

DHToen 8™
B0 95,000
S5 7,600
95093?(1) PENO 5,400

Fixed 0.50
Variable 0.50

Administration expenses

Selling and distribution

overheads

Fixed 0.25
Variable 0.50

3

36’ 688 dTTED P 50800 Q 8 436y seads 88,0805, Both H Serreen
: i o g9 5053)' S1 dgrio S2 Derme 83°.6,000 ey ARSI o8008 RN 99
§ 00w Qo032 52250 P 2Bat Q o s 0:1 e S03eh Bamszi,

Rs.

5-00
3-00
1-00

0.75
0.75

The above figures are for an output of 50,000 units, the capacity for the firm is 65,000 units.

A foreign customer is desires of buying 15,000 units at a price of Rs.10 per unit. Advise the
- manufacturer whether the order should be accepted or not.

C 2 RS 54017 )
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A,
mm\%m& 5-00
R A 300
o) a8 1y 1-00
3% 0.50
38 0.50
ST A 0.7
SR WBato Sodd aoBirey 075 1
25 0.25 4
35 0.50

.

9 B4 23070 50,000 alrRey aB)38 o898, Ho @, Ao 65,000 ey, i
3T T 15,000 ahrdwy, AW &0 s SRt Sauant ol

SB)STD & 35T wofsBod ST S eRET0E Pos AJg0d.

Or s
A manufacturing company finds that while the cost of making a component No.51 in m
workshop 1s Rs.10.00 each, the same is available in market at Rs.8.00 with an assuranc®
continuous supply. Give your suggestion whether to make or buy this (.(,mp:q_“v
Give also your views in case the supplier reduces the price from Rs.8.00 “,‘1}3'7'
The cost data is as follows . :

Rs.
Materials 4-00
Direct labour 2:00
Other vaiable expenses 1-00

Depreciation and othey Fixed expenses  3.00

Total 10-00




3 Ls 550 y go,);'a J8§50 20.51 8% droth ﬁsbo ;3(:@#‘9 6053553305)@:0? 8710.00 bédjj”,‘{) oo
B 2) W)

- 48, es0 SBLEo AT eaokore r06 o
e V0 D0 P08 57856 67.8.00 o ©08327606" Lol

0'53 s
6478 60576 DANEDT B §80f 00 Jaressr Hem 06, 28 IY JEITT e S6EES

67.8.00 %08 67.7.50 0% &R
469 NOORLONG By epiroirR) aig0d. bt ShrTte EoB

S ERB.

PRy g
25638058, 4-00
S5 0 2-00
QUBE 38 Sgdiren. 1-00

BEIOGL 58050 268 RE S505ren 3-00

BT 10-00

The following are the particulars relating to a contract which has begun on 1# April 2023.

Particulars Rs.
Contract price 6,00,000
Machinery 30,000
Material 2,00,000
Wages 1,50,000
Direct expenses 6,000
Odtstanding expenses 5,000
Uncertified work 9,000
Overheads 8,000
Materials returned 3,000
Machinery as on 31* March 2024 22.000

Materials in hand on 31 March 2024 5,000
Value of work certified 4,50,000

Cash received 4,05,000

- Prepare the contract account for the financial year 2023-24. Find out the amount of profit
 that credited to profit and loss account.

5 ( 5 RS 54017 )
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1 S 2023 % 200DED 2. SPOTR) 50208098 DT 208 Do &8,

DITED &
6,00.000
SORTR (nle}
30,000
ooBo
2,00,000
638005
50,00
Ao 1,50,000
(9855 DN 6,000
2OoTIOND PN 5,000
$5D¥BOBI B0 9,000
L35 8,000
20638a0e5) TS0 | 3,000
31578y 2024 5 &%) dbogo 22,000

31 578y 2024 5 38S° &3y 2oe3Bapesy 5,000
528802 59 4,50,000

52y D 4,05,000

20232 5 ‘ ;]
2023-24 e85 J058)0d8 ST rErRY BALTE) Boudw. TYIpe TE BaS AR 4
&rE50 DGTRY) SRR, Or .

From the following information prepare contracts accounts

Contract X ContractY

Rs. Rs.
Conteach Rgios 3,00,000  2,50,000
AiRLRA R A 30000 30,000
Materials returned 2,000 | 1’0()0
Material at site (31 Dec) 11’000 )
Direct labour :-‘ 4,000
Direct expenses 7{’-“00 21,000
Staff expenses 34,000 17,500
Plant installed 12,500 3,600

10,000 35,000 W |
6 | ]




Conbyaet \

[te
Plagd vidie CH D o
Coat ol work woncert i L1600
Vilue of work coptifiod 10,000
Cashi vocetved from contrnctos | #0000
Arehitoct foos L0

mntt‘lt(&t Y.
(o sagrerdo Mo B0 Ao Bl B,

BOH X
(1%,

BRO(Lrt) G0 4,00,000
a0 Bioid '..‘nt?uf)lﬂn’b HO,000
i B Baedhandy 4000
o ot w0ty (31 Elonth) 1,000
(g (60 16,000
(St iy i, 000
Rotgyold Wiy 12,600
:Zgi‘;a bt it 40,000
arsoksy Bk (41 Grstieithy) 4,600
('{zy?)%‘ﬂb‘d»i) Py14 H1LB00
GrsBont 2,010,000
SO ot by B 186,000
‘f"’b‘% 2>iw I,000

= %‘ﬁxé:guf%

Contvnet Y
I

A 000
{000
(7600
(600
GHin

Dl the yenr mnterinds amounting Re 16500 v oo Ceanalisprod Brom contrael X (o

.':'"u[éd"%} Y
(3%,
460,000
(0,000
1,000
4,000
41,000
(7,600
4,600
46,000
14,000
6,000
(1,500
2,600

K00

5 ff;‘f* ‘A’xf:fi;;mﬁ‘ 454,500 Leisie ":j,a#ﬁf}r,mef}}, ) .t;*(;[t.mgz X ol Bropt Y whd

(2 s a7 )




W o st ol eost for 100 ky of ehinieal 1 i i i of

Choriend A = 80 log i Red por ligd
Chomiend 13 e A0 ki @ Red por liy
Cheviond €80 T @ Retper it
I o biteh, GO0 kg of chomiend 1 wore produeed from i mix of

Cloniont A - 140 ki nt ncoat of R bEE

Chentdenl 1= 280 Kig ntcost of It 1,060

Chemfeal C = 440 kg atacont of Re 2,800

Calewlate material varinnces,

100 e B0KE 1) © st Dbl edehs B0 daio
BT A < 50 Beben @0 Ao v, A 0

B0 13— 40 Beden @ Be) 806 S

B0k € - 80 Ao @ Aed 6370 S5

sl e S 500 Bedo B D 0 (Boll Moo’ By Wit
BOOHG A ~ 140 Bedew G688 HidH06"

220G 1B - 220 Beden 871,060 yanr086°

B0 € ~ 440 B 637, 2,600 09086"

80csd DidsrIeb BE)0HIH.

Or

20,  Following information hay been taken from the records of a manufacturing contrt
materinl variance

Materinls Standards Actual
Quantity Price (Res.) Quantity  Price (Hs.)
A 4 1 2 34.60
B 2 2 1 A,/
C 2 4 3 3
b Goyfss Bop Gt Bote wod Bof) Bhrmon bR hEnss, W
B8),0%5533,
28055 s ST
SBHIMO 8 (B) SBsrmo 8 (6.)
/_\' 1 i Y 4,50
B 2 2 1 2
C 2 4 4 3
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FIFTH SEMESTER
Commerce

Paper 17(B) - SALES PROMOTION AND PRACTICE

gine : Three hours

(No additional sheet will be provided)

Maximum :

o YEAR B.Com. (CBCS) DEGREE EXAMINATION, NOVEMBER/DECEMBER 2024.

75 marks

SECTION A — (5 x 5 = 25 marks)
| Answer any FIVE questions.

Each question carries 5 Marks.
DD &0 L:Jépéb X)Eﬁl)"c;s":é:men 000,
L:)e‘? 9% 5 S8y,
Setting up of sales organisation.
VIS :sgsg:n X)Béo;’)cﬁo.
Importance of sales promotion.
ea;‘)oé?e :.‘)G)g AE), Laoéwaaéé
Advahtages of Personal selling.
58y56 nOOR G0y, (SR,
Sales oriented sales promotion.
A5*0 csq)s;)eaosﬁ ©55°0 L:)‘G‘,’;):J“O
Displays.

e




=1

10.

11,

13.

14.

2 2
Conferences and competition

seisyRRgye BB DESeD.

Pre-approach.

-8

Point of sales.

es;’).)éS"e) DoY)

Induction of sales personnel.
©IREY VB S8 daHeso.
Recruitment of sales personnel.

SIRED 2)&)})05 DasIeHEo. ,
SECTION B — (6 x 10 = 50 marks)

Answer ALL questions.

Each question carries 10 Marks.

e59) (S50 JHTEEB0e) [FPo0R0.
@S 5%5 10 S55°80),00.

What are the strengths and limitations of sales promotion? Explain.

VDRSO PBYTSTO Do), weren BA5HL H8BED 9?2 958053500,

Or

Explain the various types of sales organisations.

- DO 8570 ©A5Y ééa’)ge)éo DJBoWwHM.

Explai i : : :
plain the various consumer oriented sales promotion techniques elaborately.

DA It I
K80 Sy 2265 VRSO (DETryee GBIV DYHhoore 9HBoVRW.

Or
Elucidate the AIDAS theory of personal selling

AIDAS 5896 280R 2aros5158 95808550, ‘
2 5 RS 5408




Describe the various tools of sales promation

vk Saln

03

; mvolvem £ salecrmen 2rd Aoslows 2 1 "
Write note on Involvement of salesmen 2nd dezlers in s2ks promuotion.

W

o = = -
335" ERriodS 3‘&5@; ::z;c—:- SI0OED S SRl ErTlssios.

Describe the role of coupons and disoounts.

5% 8ain &t-é;:'}» Gy, =85 L8,
o Lol - -

Or

= /o S et A, [ Sy |
Explzin the methods of compensz{on of sakes persommel.

S3E3 BapoB 254 585 S SZ%oey Z30oTn.

»2
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YEAR B.Com. (CBCS) DEGREE EXAMINATIO

(HREE
q FIFTH SEMESTER

N, NOVEMBER/DECEMBER 2024

Commerce

Course 16-B — ADVERTISING AND MEDLA PLANNING
; o Three hours Maximum : 75 marks
4 (No additional sheet will be supplied)

SECTIONA —(5x5=25 marks)

Answer any FIVE questions.

Each question carries 5 marks.

IDD DD [HEH FATPTRI) A,
08 (535 5 St en.

Advertising impact on Social aspects

DArES woTop (S5l Qwg), |Sgrdo

Objectives of advertising

W50 Bws), TR0

Approaches of advertisements

(B8ear0 G8); Sgoes

4.  DAGMAR approach

DAGMAR 2550

5. Copy writing

55 Bedoh

i 6 Communication of advertising

(SEe90 B0, E30gHSA0

7. Advantages of electronic media

o)e)Lsa;:)E AT B, HATET




10.

11.

12.

13.

14.

15.

16.

18.

Media planning objectives

DEAST (FETOE BE), OFFP

Target marketing

eJ"QeS ‘;6.)"3256305

Nature of market media
5770);¢5 DG asr Gos), BgET0
SECTIONB — (5 x 10 = 50 marks)
Answer ALL questions.
Each question carries 10 marks.
&) (BB DETEEROR0D [TPOI0[0.
B8 (5% 10 25°80),0.

Explain the nature and scope of advertising.
D550 GBo¥); SgerHo S8din SBH dHBowod.

Or

“Advertising as a Marketing tool and process for promotion of business development —-
explain. '

“BEede T8 w88 &°¢)% 570)e30R esdo 208w (DHEaN” — 2H580B0Hw.

What are the various types of advertising agencies?
DD E5°0 (SELT® desRyen 2D?

' Or
What are the strategies in creating advertisements?
(SEeR0R0 $)R0BE0S” Ko Frgteo 227

Define slogan’of advertising and explain its elements
F5%0S® TSR0 DE5I0BIB0 SBAK0 T BT es R 9580805

Or
What are the issues in creation of copy testing?
50 58550 Err0B09¢0s? DB DD?

Describe the importance of advertising inedia.
(S8eore WG @), [Era205BR0 DHBowHH.

Or
Explain the procedure of selection of media. -
DEATD J0DE DA GEB0% 5G0Z080s.




What is media strategy? Explain its significance.
Dol BE08 ©ITE2? o @ongsn 9580w,

Or
Describe the different types of media strategies
294 8570 DceasT IR0 DIBotodn.




